Expansion proposal for the Parco della Filandetta

Wine tourism in Valdobbiadene
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“Wine culture is comprised of at least four elements: the culture of the landscape, the culture of the
cultivation of vineyards, the culture of cellar production and the culture of wine drinking”.
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Sources “Wein Architektur: V Keﬂer zum Kult/ Wine Archltecture <The Winery Boom”, Hatje Caniz, 2006 https //pmcomumcazwne,cé) uxembourg-chateau-haut-brién/




Table 2
Presence of services in wineries, 2008-2011.
Source: our calculations on C.LR.V.E. Database, 2009-2012.

3. The case study: wine tourism in the Conegliano
Valdobbiadene DOCG area

Year Sales point Wine Tasting Welcome service
Wine tourism in the Conegliano Valdobbiadene DOCG area in winery  room manager
has seen a remarkable expansion during the last vears. Both
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Source: https://www.researchgate.net/publication/259172610_The_development_of wine_tourism_in_the Conegliano_Valdobbiadene_area;
https://www.researchgate.net/profile/Luigino_Barisan/publication/252629697_Development's_Strategies_of a_Successsfully Wine's_System_The_Prosecco_Case_Study/links/5dda45f5458515dc2f48d6df/Developments-Strategies-of-a-
Successsfully-Wines-System-The-Prosecco-Case-Study.pdf
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Comparison between Prosecco brands in the region of Conegliano Valdobbiadene

Bortolomiol
Entrepreneur: Bortolomiol family

Bottles produced yearly: almost 2
million

Number of employees: 28

Price per bottle: 8 - 55 €

Types of wine produced: 19

SUPERIORE DI CARTIZZE
Valdobbiadene D.O.C.G. Dry
Millesimato

- 37°000 bottles per year (2016)
- 18 € (2016)

Villa Sandi
Entrepreneur: Giancarlo Moretti Polegato

Bottles produced yearly: almost 5 million
Number of employees: 110

Price per bottle: 8 - 23 €

Types of wine produced: 26

Valdobbiadene Superiore di Cartizze DOCG
«La Rivetta»

9’800 bottles per year

-23€

€5

CARTIZZE
pOCG

Mionetto
Entrepreneur: Henkell International GmbH

Bottles produced yearly: 23,9 million (2018)
Number of employees: about 247 (100 in 2007)
Price per bottle: 5,80 — 17,70 €
Types of wine produced: 13

Cartizze DOCG. Dry
-17,70 €

La Gioiosa
Entrepreneur: Giancarlo Moretti Polegato

Price per bottle: 8 — 25 €
Types of wine produced: 21

Valdobbiadene Superiore di Cartizze
D.0.C.G. Dry
-15€

Bisol 1542
Entrepreneur: Gruppo Lunelli

Bottles produced yearly: about 4,5
million

Number of employees: 80

Price per bottle: 9 - 27 €

Types of wine produced: 7

Valdobbiadene Superiore di Cartizze
D.O.C.G. DRY
- About 20 €

Ruggeri
Entrepreneur: Rotkdppchen-Mumm

Bottles produced yearly: 2 million (2017)
Number of employees: 80

Price per bottle: 10 - 57,40 €

Types of wine produced: 16

VALDOBBIADENE SUPERIORE DI
CARTIZZE D.O.C.G. DRY
-18€
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Bortolomiol - Production

- Scale of work: 28 workers

FONDATORE COLLECTION COUTURE MILLESIMATI COLLECTION - Bottles produced in a year: about 2 million bottles
- Types of wine produced: 19

- Average price per bottle: 15 € (8-55 €)

- Historical cellar + Parco della Filandetta

- Valdobbiadene (TV), Italy

MIOL COLLECTION IL SEGRETO DI GIULIANO

OUR PACKAGING

@S Floriano Bortolomiol - Consumption
Chiesa di San Floriano ™ .
- Target of consumers > different types of consumers since Prosecco
Superiore is a very versatile, convivial and cosmpolitan wine

- Sold in the supermarket or directly in the winery

- Annual turnover of the brand: about 15 million

- Exportation

- International resonance of the brand's market

- Annual number of visitors: more than 9000 (2019)

- Wine tourism
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Sources: Interview with Serena Corso (Bortolomiol); https://www.bortolomiol.com/; https://www.google.ch/maps



Development in Conegliano Valdobbiadene area (1954-2020)
Sources: https://www.igmi.org/it/descrizione-prodotti/aerial-photography/aerial-photography; https://www.google.ch/maps
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Aerial view over Valdobbiadene (TV), Italy
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1:1000

Current green areas



Intervention on the expansion of green areas 1:1000



Intervention by adding a perimetral wall 1:1000



Intervention by adding new spaces of consumption integrated in the perimeter wall 1:1000



Axonometric representation of the intervention steps

Nature

Perimeter wall
Buildings



1. Exhibition hall

2. Restaurant

3. Hotel
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Exhibition hall
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Restaurant
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Tasting room 1:200
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